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3.1. 2lElEXte| It =E 7 2 o2 Myeongjo has been known as the most readable Hangul
32 W=t DEHC Ji=AMnled Mol typeface. This base on the theory that the serif of Latin
4. JFEAN | mAE letters increases readability and the experiment of Ahn S
Alslo] A7 ang-soo in 1980. Therefore the Myeongjo is applied to th
= =

e main text on most print media. However, familiarity is
also known as important factors affecting readability. In
the 1980s, Myeongjo was the most familiar font, whereas
for young people in 2022, the familiarity with Myeongjo
ANIES and Gothic font changed due to the increase in the freque
ncy of text contact through digital media. This implies th
at the readability according to the applied typefaces has
changed. Therefore, an experiment was conducted to co
) 2 A 7}ﬂ 7}5 Aol o AT A g} o] mpare the readability of Myeongjo and Gothic fonts targe
© ATk ol iz} 1980 ting young people in the 2022. To this end, the expenmetn

B t was des&gned. and CQHducted in the same way as possib
A Qbdrel A Ut S ] EH_roﬂ le as the experiment in 1980. However, because of chang
ed typesetting environment, the Myeongjo, typed by phot

th add g5 JA] kAl ks W= %ﬁ 84 otypesetter, was replaced with a Batang which is one of

Z iR ogelA g, BERAE 19309 Lukeld Al 7 Myeongjo fonts input digitally by various companies and

928 AP whE, 20029 ] Jd 2ol A= t)RE 1) a Gothic was replaced with a Doteum which is also one
Bal A& uwe] Loz wWzael wulAd) of various Gothic versions, and InDesign CC2022 was us
I

ed to typeset. As a result, the letters applied Gothic was
read more per unit time than Myeongjo. However, as a

result of the T-test, it was found that P>0.05 was not si
20229 HAFS o & JaAS neAe) 7HEAy

wo= gnificant, so it was not possible to confirm that the reada
H L AES ATk o] & 913 19800l AA1H A} 7} bility of Gothic font was higher than that of Myeongjo fo
S U o7 s AA- APk ot T4 = nt. However, the results were contradictory to the experi

¢

L

7} A 2l 1ol EBAE S Fu A= bt mental results conducted in 1980, confirming that the cha
a2, nuAs E9q 2 oAsd oltels o] 4sl] nge in familiarity also changed the readability.
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